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摘要 
随着电子商务的快速发展，中介型电子商务网站应运而生。中介型网站电
子商务网站包括平台型网站、供应链型网站和构建了电子供应链的 B2C 电子商
务平台，因其位于交易双方之间，从创立时就致力于企业网络的形成和扩张。然
而不少电子商务网站未能度过最初的起步阶段，有些在高速成长后突然倒闭，还
有一些经过短暂的黄金时代后已逐步走向衰退。因此，探索企业网络对中介型电
子商务网站成长的影响成为本研究的主题。本文回顾了企业网络的相关理论，从
网络结构、网络关系、网络能力等多个层面探讨网络中的企业如何获取有利的成
长环境，并从资源基础观、创新网络、社会网络理论、企业成长理论等视角出发，
总结出企业网络对网站成长的影响因素并提出理论预设。进而通过对五个分属不
同行业的中介型电子商务网站进行深度调研，实际考察了企业的网络能力、企业
所处的网络结构与网络关系后提出相关命题，并结合文献研究提出了相关的假设。
在此基础上设计问卷，运用 276份有效问卷所获得的数据，实证检验了网络能力、
网络资源（网络结构和网络关系）对中介型电子商务网站成长的的直接影响，网
络资源（网络结构和网络关系）对网络能力和网站成长的中介作用，以及环境动
态性在网络能力、网络结构和网络关系对网站成长的影响中是否起调节作用。 
本文主要的创新性工作及结论可以归纳为以下几个方面： 
第一，中介型电子商务网站的成长需要企业具备较强的网络构建能力和关
系管理能力，在此基础上形成合理的网络结构和网络关系。对于电子商务网站而
言，与合作伙伴的联系越密切越有利于网站成长，而合作时间的长短却与自身成
长没有显著关系。 
第二，网络能力除了对网站成长产生直接影响外，还通过作用于网络资源
（即网络结构和网络关系），对网站成长产生间接影响，即网络资源起了部分中
介作用。这说明强大的网络能力是网站成长最根本的动力。 
 第三，行业对于电子商务网站成长的影响并不明显，而企业成立时间越长
反而越有可能减缓企业成长的速度。环境的动态性对网站成长会有一定的影响，
但并不对网络能力对网站成长起调节作用。 
关键词：网络能力；网络结构；网站成长
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ABSTRACT 
 
With the boom of e-commerce, there comes some intermediary e-commerce 
websites, including platform, supplychain website and B2C e-commerce platform 
based on supplychain. Because intermediary website is between the buyers and 
suppliers, it has to strive for the formation and expansion of firm’s network. But a lot 
of websites cannot pass the initial stage of development, some fell down after fast 
growing and some have stepped to recession after short golden age. Exploring the 
impact of firm’s network on the growth of intermediary e-commerce websites is the 
main topic of this paper. It reviews the literatures about firm’s network, such as 
network structure, network relationship and network capability to discuss how firms 
can obtain favorable growing environment in the network. And from the perspectives 
of Resource Base View, innovative network, social network and enterprise growth, it 
summarizes the influence factors of firm’s network to the growth of website, and put 
forward to a theoretical frame.  Then it takes case studies of five intermediary 
e-commerce websites from different industries. After studying the firms’ network 
capabilities, network structure and network relationship, it forms the questionnaire 
and the hypothese. Furthermore, using the data of 276 effective questionnaires, it does 
empirical study of the direct influence of network capability, network resource on the 
growth of intermediary e-commerce website, the mediating effect of network resource 
to network capability, and it tests the environment dynamics moderating effect to the 
growth of website. 
The conclusion and major innovation of this research may be listed as following: 
(1) The growth of intermediary website demands strong network building and 
relationship management capabilities, then forms reasonable network structure 
and network relationship. Stronger ties with partners are better to the growth of 
website, but tie duration has no outstanding relation with the growth of website. 
(2) Network capability not only has the direct impact, but also has indirect impact of 
website growth through network resource. That is to say, network resource has 
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partly mediating effect of network capability, and network capability is the prime 
motivation of the growth of website. 
(3) Industry has no outstanding influence to the growth of website, the age of firm 
may slow down the speed of growth. The environment dynamics has some 
influence of the growth of website, but is has no moderating effect to network 
capability. 
 
Key Words: Network Capability; Network Structure; Website Growth 
 
厦
门
大
学
博
硕
士
论
文
摘
要
库
 企业网络对中介型电子商务网站成长的影响 
IV 
 
 
 
目录 
1 绪论 .................................................................................................. 1 
1.1 研究背景.................................................................................................... 1 
1.1.1 现实背景 ...................................................................................................... 1 
1.1.2 理论背景 ...................................................................................................... 2 
1.2 研究的问题 ................................................................................................ 3 
1.3 基本概念的界定 ........................................................................................ 4 
1.3.1 企业网络 ...................................................................................................... 4 
1.3.2 网络能力 ...................................................................................................... 4 
1.3.3 中介型电子商务网站 .................................................................................. 4 
1.3.4 网站成长 ...................................................................................................... 5 
1.4 研究内容和研究方法 ................................................................................. 6 
1.4.1 主要研究内容 .............................................................................................. 6 
1.4.2 研究方法 ...................................................................................................... 7 
1.5 研究的理论贡献与实践意义 ...................................................................... 8 
1.5.1 理论贡献 ...................................................................................................... 8 
1.5.2 实践意义 ...................................................................................................... 9 
2 文献综述 ........................................................................................ 10 
2.1 企业网络理论 ............................................................................................ 10 
2.1.1 企业网络的定义....................................................................................... 10 
2.1.2 企业的网络结构 ........................................................................................ 12 
2.1.3 资源观视角的企业网络 ............................................................................ 16 
2.1.4 企业网络的演进 ........................................................................................ 18 
2.1.5 现有研究评述 ............................................................................................ 20 
2.2 企业的网络能力 ....................................................................................... 21 
2.2.1 网络能力研究概况 .................................................................................... 21 
2.2.2 网络能力研究评述 .................................................................................... 27 
2.3 企业成长研究 ........................................................................................... 28 
2.3.1 中小企业的成长........................................................................................ 28 
2.3.2 创新型企业的成长.................................................................................... 30 
2.3.3 电子商务网络的成长............................................................................... 30 
2.4 网络对企业成长的作用 ............................................................................ 32 
2.4.1 社会网络与企业成长 ................................................................................ 32 
2.4.2 企业网络与企业成长 ................................................................................ 33 
2.4.3 IOS 与企业绩效 .......................................................................................... 34 
2.5 中介型电子商务网站研究现状 ................................................................. 35 
2.6 本章小结................................................................................................... 36 
厦
门
大
学
博
硕
士
论
文
摘
要
库
 目录 
V 
 
3 探索性案例研究 ............................................................................. 37 
3.1 理论预设................................................................................................... 37 
3.2 案例研究的方法概述 ................................................................................ 37 
3.2.1 案例研究简介........................................................................................... 37 
3.2.2 案例研究的原则....................................................................................... 38 
3.2.3 案例研究的步骤....................................................................................... 39 
3.3 案例选择 ................................................................................................... 40 
3.4 案例企业简介 ........................................................................................... 40 
3.4.1  A 电子商务综合平台企业...................................................................... 40 
3.4.2  B 旅游电子商务平台企业...................................................................... 41 
3.4.3  C 鞋类电子商务平台企业...................................................................... 41 
3.4.4  D 鞋类电子商务零售企业...................................................................... 42 
3.4.5  E 鞋类网络代理及零售供应商.............................................................. 42 
3.5 案例分析................................................................................................... 43 
3.5.1 企业的网络结构与网络关系................................................................... 43 
3.5.2 企业的网络能力....................................................................................... 49 
3.5.3  环境动态性及中介型电子商务网站的成长......................................... 53 
3.6 结果讨论与命题提出 ................................................................................ 55 
3.6.1 案例分析结果对比................................................................................... 55 
3.6.2 企业的网络能力与网站成长................................................................... 56 
3.6.3 企业的网络构建能力与网络结构........................................................... 56 
3.6.4 企业的关系管理能力与网络关系........................................................... 57 
3.6.5 企业的网络结构与网站成长................................................................... 57 
3.6.6 企业的网络关系与网站成长................................................................... 58 
3.6.7 环境动态性的影响................................................................................... 58 
3.7 本章小结................................................................................................... 59 
4 假设提出与概念模型建立 ............................................................. 60 
4.1 网络能力与网站成长................................................................................. 60 
4.1.1 网络构建能力与网站成长....................................................................... 60 
4.1.2 关系管理能力与网站成长....................................................................... 61 
4.2 网络结构与网站成长................................................................................. 61 
4.2.1 网络中心性与网站成长........................................................................... 61 
4.2.2 网络异质性与网站成长........................................................................... 62 
4.3 网络关系与网站成长................................................................................. 62 
4.3.1 联结强度与网站成长............................................................................... 62 
4.3.2 联结久度与网站成长............................................................................... 63 
4.4 网络能力与网络资源................................................................................. 64 
4.4.1 网络构建能力与网络结构....................................................................... 64 
4.4.2 关系管理能力与网络关系....................................................................... 65 
4.5 环境动态性的调节作用 ............................................................................. 66 
4.5.1 环境动态性对网络能力与网站成长的调节作用................................... 66 
厦
门
大
学
博
硕
士
论
文
摘
要
库
 企业网络对中介型电子商务网站成长的影响 
VI 
 
4.5.2 环境动态性对网络结构与网站成长的调节作用................................... 67 
4.5.3 环境动态性对网络关系与网站成长的调节作用................................... 68 
4.6 本章小结 ................................................................................................... 68 
5 实证设计与数据预处理 ................................................................. 70 
5.1 研究方法 ................................................................................................... 70 
5.1.1 问卷设计................................................................................................... 70 
5.1.2 变量测度................................................................................................... 71 
5.1.3 数据收集................................................................................................... 78 
5.1.4 分析方法................................................................................................... 78 
5.2 问卷的小样本测试 .................................................................................... 79 
5.2.1 小样本分析方法....................................................................................... 79 
5.2.2 小样本测试结果....................................................................................... 80 
5.2.3 问卷修正................................................................................................... 81 
5.3 大样本调查和数据分析 ............................................................................ 81 
5.3.1 数据同源偏差检验................................................................................... 82 
5.3.2 样本的描述性统计分析........................................................................... 82 
5.3.3 内容效度检验........................................................................................... 84 
5.3.4 探索性因子分析....................................................................................... 85 
5.3.5 信度检验................................................................................................... 88 
5.3.6 验证性因子分析....................................................................................... 89 
5.4  本章小结 ................................................................................................. 97 
6 假设检验与结果分析..................................................................... 98 
6.1 网络能力对电子商务网站成长的影响分析 .............................................. 98 
6.1.1 实证模型................................................................................................... 98 
6.1.2 模型拟合结果......................................................................................... 100 
6.1.3 实证结果讨论......................................................................................... 100 
6.2 网络结构对电子商务网站成长的影响分析 ............................................ 100 
6.2.1 实证模型................................................................................................. 100 
6.2.2 模型拟合结果......................................................................................... 102 
6.2.3 实证结果讨论......................................................................................... 102 
6.3 网络关系对电子商务网站成长的影响分析 ............................................ 102 
6.3.1 实证模型................................................................................................. 102 
6.3.2 模型拟合结果......................................................................................... 104 
6.3.3 实证结果讨论......................................................................................... 104 
6.4 网络结构对网络构建能力的中介效应分析 ............................................ 104 
6.4.1 网络构建能力—网络中心性—中介型电子商务网站成长................. 105 
6.4.2 网络构建能力—网络异质性—中介型电子商务网站成长................. 107 
6.4.3 网络中心性和网络异质性对网络构建能力的联合中介效应.............. 108 
6.5 网络关系对关系管理能力的中介效应分析 ............................................ 110 
6.6 权变视角下企业网络对网站成长的影响 ................................................ 112 
6.7 本章小结................................................................................................. 115 
厦
门
大
学
博
硕
士
论
文
摘
要
库
 目录 
VII 
 
7 主要研究结论、创新点和展望 ....................................................116 
7.1 主要结论................................................................................................. 116 
7.1.1 实证检验的结果...................................................................................... 116 
7.1.2 与案例研究结果的对比分析................................................................. 118 
7.1.3 对电子商务网站成长的启示................................................................. 118 
7.2 主要创新点 ............................................................................................. 119 
7.3 研究的局限性 ......................................................................................... 120 
7.4 未来研究展望 ......................................................................................... 121 
附录一: 访谈提纲 ...........................................................................123 
附录二: 调查问卷 ...........................................................................124 
参考文献 ..........................................................................................127 
致    谢 ..........................................................................................137 
攻博期间科研成果 ...........................................................................138 
 
 
厦
门
大
学
博
硕
士
论
文
摘
要
库
 企业网络对中介型电子商务网站成长的影响 
VIII 
 
 
Contents 
Chapter 1 Introduction...........................................................................1 
1.1 Research Background ...........................................................................................1 
1.1.1 Theoretical Background........................................................................................1 
1.1.2 Practical Background ...........................................................................................2 
1.2 Research Questions ...............................................................................................3 
1.3 Definition of Key Terms ........................................................................................4 
1.3.1 Firm’s Network ………………………………………………………………….4 
1.3.2 Network Capability ……………………………………………………………...4 
1.3.3 Intermediary E-commerce Websites …………………………………………….5 
1.3.4 Enterprise Growth ……………………………………………………………….6 
1.4 Research Content and Method......................................................................6 
1.4.1 Research Content………………………………………………………………...6 
1.4.2 Research Method………………………………………………………………...7 
1.5 The Significance of this Study...............................................................................8 
1.5.1 Theoretical Contributions……………………………………………………......8 
1.5.2 Practical Significance …………………………………………………………9 
Chapter 2 Literature Review.................................................................10 
2.1 Introduction of Firm’s Network………………………………………………..10 
2.1.1 Definition of Firm’s Network…………………………………………………..10 
2.1.2 Structure of Firm’s Network……………………………………………………12 
2.1.3 Firm’s Network from RVB perspective………………………………………...16 
2.1.4 Evolution of Firm’s Network…………………………………………………...18 
2.1.5 Summary of Theories of Firm’s Network………………………………………20 
2.2 Firm’s Network Capability……………………………………………………..21 
2.2.1 Introduction of Network Capability…………………………………………….21 
2.2.2 Summary of Network Capability……………………………………………….27 
2.3 Introduction of Enterprise Growth…………………………………………….28 
2.3.1 Small and Medium-size Enterprise Growth…………………………………....28 
2.3.2 Innovative Enterprise Growth…………………………………………………..30 
2.3.3 E-commerce Network Growth………………………………………………….30 
2.4 Impact of Network on Enterprise Growth……………………………………..32 
2.4.1 Social network and Enterprise Growth…………………………………………32 
2.4.2 Firm’s network and Enterprise Growth…………………………………………33 
2.4.3 IOS and Enterprise Performance………………………………………………..34 
2.5 Research Situation of Intermediary E-commerce Websites………………….35 
2.6 Summary of the Chapter………………………………………………………..36 
Chapter 3 Case Studies……………………………………………......37 
厦
门
大
学
博
硕
士
论
文
摘
要
库
 Contents 
IX 
3.1 Theoretical Presupposition……………………………………………………..37 
3.2 Introduction of Case Study……………………………………………………..37  
3.2.1 Approach of Case Study………………………………………………………..37 
3.2.2 Principle of Case Study………………………………………………………...38 
3.2.3 Steps of Case Study…………………………………………………………….39 
3.3 Case Selection…………………………………………………………………...40 
3.4 Introduction of Case Enterprises………………………………………………40 
3.4.1 A E-commerce Integrated Platform Enterprise………………………………...40 
3.4.2 B Tourism E-commerce Platform Enterprise…………………………………..41 
3.4.3 C Footwear E-commerce Platform Enterprise…………………………………41 
3.4.4 D Footwear E-commerce Retail Enterprise ……………………………………42 
3.4.5 E Footwear Network Agents and Retail Suppliers……………………………..42 
3.5 Case Studies……………………………………………………………………..43 
3.5.1 Firm’s network Structure and Relationship……………………………………43 
3.5.2 Firm’s Network Capability…………………………………………………….48 
3.5.3 Growth of Intermediary E-commerce Websites………………………………..53 
3.6 Discussion and Propositions…………………………………………………....55 
3.6.1 Comparision of Result of Case Studies………………………………………..55 
3.6.2 Firm’s Network Capability and Growth of Website…………………………...55 
3.6.3 Firm’s Network Building Capability and Network Structure………………….56 
3.6.4 Firm’s Relationship Management Capability and Network Relationship……...56 
3.6.5 Network Structure and Growth of Website…………………………………….57 
3.6.6 Network Relationship and Growth of Website………………………………...57 
3.6.7 Influence of Enterprise Dynamics……………………………………………...58 
3.7 Summary of the Chapter……………………………………………………….58 
Chapter 4 Hypothese and Model Structure…………………………………...60 
4.1 Firm’s Network Capability and Growth of Website………………………....60 
4.1.1 Network Building Capability and Growth of Website….……………………..60 
4.1.2 Relationship Management Capability and Growth of Website………………...61 
4.2 Firm’s Network Structure and Growth of Website………………………......61 
4.2.1 Network Centrality and Growth of Website….………………………………..61 
4.2.2 Network Heterogeneity and Growth of Website………………........................62 
4.3 Firm’s Network Relationship and Growth of Website…………………….....62 
4.3.1 Tie Intensity and Growth of Website….……………...………………………..62 
4.3.2 Tie Duration and Growth of Website…………………………..........................63 
4.4 Firm’s Network Capability and Network Structure………………………....64 
4.4.1 Network Building Capability and Network Sturcture.….……………………..64 
4.4.2 Relationship Management Capability and Network Relationship..…………....65 
4.5 The Moderating Effect of Environmental Dynamism…………..……………66 
4.5.1 The Moderating Effect on Network Capability and Growth of Website..……..66 
4.5.2 The Moderating Effect on Network Structure and Growth of Website………..67 
4.5.3 The Moderating Effect on Network Relationship and Growth of Website…….68 
4.6 Summary of the Chapter……………………………………………………….68 
厦
门
大
学
博
硕
士
论
文
摘
要
库
 企业网络对中介型电子商务网站成长的影响 
X 
 
Chapter 5 Empirical Design and Data Quality Analysis……………70 
5.1 Research Method………………………………………………………………..70 
5.1.1 Questionaire Design……………………………………………………………70 
5.1.2 Measurement of Research Variable…………………………………………… 71 
5.1.3 Data Collection…………………………………………………………………78 
5.1.4 Analysis Method……………………………………………………………….78 
5.2 Small Sample Test………………………………………………………………79 
5.2.1 Methodology…………………………………………………………………...79 
5.2.2 Result of Test…………………………………………………………………..80 
5.2.3 Correction of Questionaire……………………………………………………..81 
5.3 Data Collection and Analysis…………………………………………………..81 
5.3.1 Common Method Variance Test……………………………………………….82 
5.3.2 Sample Descriptive Statistics…………………………………………………..82 
5.3.3 Content Validity Test…………………………………………………………..84 
5.3.4 Reliability Test…………………………………………………………………85 
5.3.5 Exploratory Factor Analysis……………………………………………………88 
5.3.6 Confirmatory Factor Analysis………………………………………………….89 
5.4 Summary of the Chapter……………………………………………………….97 
Chapter 6 Results and Analysis of Empirical research……………..98 
6.1 The Influence of Network Capability on Website Growth……………………98 
6.1.1 Empirical Model ……………………………………………………………...100 
6.1.2 Results of Model Fits ………………………………………………………...100 
6.1.3 Verification Results of Research Hypothesis....................................................100 
6.2 The Influence of Network Relationship on Website Growth……………….100 
6.2.1 Empirical Model ……………………………………………………………..100 
6.2.2 Results of Model Fits ………………………………………………………...102 
6.2.3 Verification Results of Research Hypothesis....................................................102 
6.3 The Influence of Network Structure on Website Growth…………………..102 
6.3.1 Empirical Model ……………………………………………………………..102 
6.3.2 Results of Model Fits ………………………………………………………...104 
6.3.3 Verification Results of Research Hypothesis....................................................104 
6.4 The Mediating Effect of Network Structure…………………………………104 
6.4.1 Network Building Capability-Network Centrality-Website Growth…………105 
6.4.2 Network Building Capability-Network Heterogeneity-Website Growth……..107 
6.4.3 Union Mediating Effect of Network Centrality and Network Heterogeneity...109 
6.5 The Mediating Effect of Network Relationship……………………………...110 
6.6 Impact of Firm’s Network on Website Growth from Contingent View…...112 
6.7 Summary of the Chapter……………………………………………………...115 
Chapter 7 Conclusions, Innovation and Research Direction...........116 
7.1 Conclusions.........................................................................................................116 
7.1.1 Discussion of Empirical Result…..…………………………………………..116 
厦
门
大
学
博
硕
士
论
文
摘
要
库
 Contents 
XI 
7.1.2 Comparative Analysis of Case Studies….………………………….………...116 
7.1.3 The Implications to the Growth of E-commerce website….………….………...118 
7.2 Innovation ……………………………………………………………………..119 
7.3 Limitations …………………………………………………………………….120 
7.4 Future Research Direction.................................................................................121 
Appendix 1............................................................................................123 
Appendix 2............................................................................................124 
References..............................................................................................127 
Acknowledgements …………………………………………………..137 
Publications………………………………..………………………….138 
 
 
 
厦
门
大
学
博
硕
士
论
文
摘
要
库
厦
门
大
学
博
硕
士
论
文
摘
要
库
  
 
Degree papers are in the “Xiamen University Electronic Theses and 
Dissertations Database”.  
Fulltexts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on 
http://etd.calis.edu.cn/ and submit requests online, or consult the interlibrary 
loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn 
for delivery details. 
厦
门
大
学
博
硕
士
论
文
摘
要
库
